Perceptions of business transparency

Summary Report for Centrica
September 2009

Ipsos MORI Our ref: J36850 E



Introduction

Methodology details:

= Total number of respondents: 981 GB adults aged 15+.

» Interviews were conducted using our face-to-face Omnibus.
» Fieldwork was conducted 18 — 24 September 2009.

= Data has been weighted to reflect profile of the British population in terms of
key demographics.

= Where results do not sum to 100, this may be due to computer rounding,
multiple responses or the exclusion of “Don't know” categories

= No publication of the data is permitted without the advance approval of Ipsos
MORI, since we recognise that it is in no-one’s best interests to have survey
findings published which could be misinterpreted, or could appear to be
inaccurately or misleadingly presented
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Most think there Is no change in company openness/ honesty

Q Compared to a year ago, do you think companies are now being more
open and honest, or is there no difference?
Much more
Don'tknow __/ _ gjightly more

Much less

Much/slightly more: 9%

Slightl .

glesg Much/slightly less: 24%
No significant
differences in views
of different sub-
_ groups of the public
No difference

Base: 981 British adults aged 15+, 18" — 24" September 2009 Source: Ipsos MORI
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Majority would like to see more transparency

Q To what extent do you agree or disagree with the following?
B Strongly agree ® Tend to agree B Tend to disagree B Strongly disagree
62% 10%
— — — —
| don’t think businesses explain
the way they conduct their INAZ 45% )0
business clearly/honestly enough
60% 16%
Companies should have t0 g —
explain how they make & spend 21% 39% 139% |
money to the general public,
not just their investors
0% 25
The conduct of banks linked to
the financial crisis has damaged RS 31% 21% : 4§
my trust in all businesses

Base: 981 British adults aged 15+, 18" — 24" September 2009 Source: Ipsos MORI
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Three-quarters think companies aren’t voluntarily open

Q To what extent do you agree or disagree with the following?
B Strongly agree ® Tend to agree M Tend to disagree B Strongly disagree
76% 6%
— —

Most large companies will not
be open & honest about their
behaviour unless they are
forced to be

%

35% 38%

Most large companies are
open & honest —itis only a
few that are not

Base: 981 British adults aged 15+, 18" — 24" September 2009 Source: Ipsos MORI
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People most commonly attribute positive reasons to profits

Q If a large company were to announce increased profits during the
current economic downturn, which if any of the following would you think are the
most likely reasons for its increased profits?

The company has/is probably... % selecting each option

. been run efficiently | 3596
.. been planning well for the future _ 27%
_ o Any positive — 56%
.. been cutting corners to minimise costs _ 24%
Any negative — 51%
. been charging unfair prices. | 2475
...better than its competitors _ 21% SeV_era| groups are
particularly likely to
...exploited its employees _ 19% mention at least one
positive reason: men,

Lo 0 those aged 35-54,
It depends/it varies - 6% ABC1s those in

Don't know - 6% Midlands, and workers

Ipsos MORI  Base: 981 British adults aged 15+, 18" — 24t September 2009 Source: Ipsos MORI @




For more information please contact:
Jenny Dawkins +44 (0)20 7347 3087

jenny.dawkins@ipsos-mori.com
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